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Staff Report   
City of Manhattan Beach 

  
 
TO:  Honorable Mayor Montgomery and Members of the City Council 
 
THROUGH:  David N. Carmany, City Manager 
 
FROM:  Richard Gill, Director of Parks and Recreation 
   Idris Jassim Al-Oboudi, Recreation Services Manager 
   Brianne Sternad, Recreation Supervisor 
 
DATE:  June 7, 2011 
 
SUBJECT: Consideration of Entering Into an Agreement with CommCinema to Provide Six 

Movies in Polliwog Park and One Movie on the Beach at Minimal Cost to the 
City 

 
 
RECOMMENDATION:  
Staff recommends that City Council approve entering into an agreement with CommCinema to 
provide up to six movies in Polliwog Park and one movie on the beach at a minimal cost to the 
City. 
 
FISCAL IMPLICATION: 
CommCinema is committed to collecting $25,000 in sponsorships and food services to cover 
their in-kind contribution of creative services and professional event production resources 
needed to implement seven outdoor movies. 
 
There will be minimal staffing costs to the City which staff believes can be covered by collecting 
donations (passing the hat) at each event.  The cost for five staff at each event is $365.00 per 
event.  

  
BACKGROUND:  
In fiscal year 2007/2008, the ‘Movies on the Beach’ event was cut from the general fund budget.   
The Parks and Recreation Commission agreed to continue the summer movies through 
sponsorships and donations. For the past two summers, the Commission has raised over $10,000 
each summer to provide two movies on the beach.  Approximately, 500 – 1,000 moviegoers have 
gathered on the sand with picnic baskets, blankets and chairs to view movies such as: E.T., The 
Wizard of Oz, and more on a 35 ft. wide inflatable movie screen. For the past three years, all 
professional movie services at Polliwog Park and at the beach have been provided by 
CommCinema.  However, for the past two years the Parks and Recreation Commission has 
struggled to obtain the approximate $11,000 required to fund the two movie events. In order to 
lower the cost and remove any obstruction to the Downtown Business district, the Commission 
asked if the event could be moved to Polliwog Park.   
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Commissioner Nicholson and Commissioner Murray then sought the expertise of Scott Tallal at 
CommCinema regarding sponsorships to fund the 2011 program at Polliwog Park.    
 
DISCUSSION:  
On April 11, 2011, the Parks and Recreation Commission viewed a presentation by 
CommCinema, a professional mobile digital production company from Malibu, California. As a 
premier provider of high-definition portable cinema systems and events, CommCinema proposed 
an agreement to the Parks and Recreation Department (Attachment A) that provides full cost 
coverage for the 2011 ‘Movies in Manhattan’ events. CommCinema is proposing six outdoor 
movie screenings to be held every 2-3 weeks on Saturdays from late June through mid-
September 2011 in the amphitheater at Polliwog Park.  Additionally, CommCinema will provide 
one free movie on the beach for the City, located north of the Pier, in the same format as in the 
previous two years (without a food court).  The proposed dates for 2011 are:  June 25, July 9 and 
23, August 13 and 27, September 10, and September 24. 
 
CommCinema has proposed an advantageous format in order to maintain the ‘Movies in 
Manhattan’ events by gathering sponsorships and maintaining a food court at each movie event.  
This will result in offsetting production costs. CommCinema proposes to recruit and manage a 
food court consisting of five to eight gourmet food trucks for on-site food sales two hours prior 
to the start of each screening to be parked on the north side of the ampitheatre, on the concrete 
walkway next to the pond. They will not be visible from Manhattan Beach Boulevard. Within the 
food court, CommCinema is to provide color-coded wristbands for paying patrons ($5.00), 
provide staffing for wristband sales, and retain all proceeds from wristband sales in order to 
offset production costs.  A limited area of the ampitheater will be designated as the food court 
sponsorship area.  Patrons who pay $5 will be part of the food court sponsorship and will be able 
to sit in the designated area on a first-come first-served basis.   
 
Staff’s only concern with the attached Agreement is that CommCinema is asking for a five year 
agreement.  They have stated that Section 6 is a deal breaker if it is not kept in the Agreement.  
They state it will take up to five years to attain sponsors and make this venture profitable for 
them.  Since there is no cost to the City (except minimal staffing), CommCinema will assume all 
the risks with this endeavor.  The Agreement states that the City can drop the Agreement with 
CommCinema at the end of each year for no reason, but the City cannot find another vendor to 
replace CommCinema until after 2015. 
 
In addition, CommCinema proposes to provide all of the following at no charge to the City: 
 
1) Turnkey event production services, consisting of: 
 a) 28-35’ wide inflatable movie screen. 
 b) High definition digital light processing (DLP) digital cinema projector. 
 c) Blu-Ray disc player. 
 d) Full range self-amplified speakers suitable for audiences of up to 1,000. 
 e) Professional stereo audio mixer and ultra high frequency (UHF) wireless microphone. 
 f) Professional audio/visual (AV) staff to set up, operate, and tear down all equipment  
  at each screening. 
 g) Film selection and pre-show entertainment (subject to approval by City staff). 
 h) Film licensing fees. 
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 i) $2 million aggregate/$1 million per occurrence in general liability event insurance  
  coverage. 
 
2) “Food court” management, consisting of: 

a) Recruiting some of Southern California’s top gourmet food trucks to provide on-site food 
sales for two hours prior to the scheduled start of each movie (food trucks to be parked on 
the semi-circular walkway near the amphitheater). 

b) Staffing and supplies for the sale of color-coded wristbands to food court patrons ($5 per 
person, free for event sponsors); CommCinema to retain proceeds from food court sales 
to offset its production costs. 

 
3) Sponsorship sales, consisting of: 
 a) Preparation, production, and distribution of all marketing materials. 
 b) Sales staff to solicit sponsorships. 
 c) Coordination with sponsors regarding the submission of sponsor slides and videos. 
 d) Compilation of pre-show sponsor slides and videos to be shown prior to each screening. 
 e) Customized lawn blankets to be provided for sponsors in the reserved seating area, to be  
  located on the top tier of the amphitheater. 
 f) CommCinema to retain proceeds from sponsorship sales to offset its production costs. 
 
4) If CommCinema achieves at least $25,000 from the sale of sponsorships and food court 

admissions for all six events at Polliwog Park, then for the September 24 bonus screening 
CommCinema will also provide all turnkey event services (as identified in #1 above) plus: 

 a) Two city police officers. 
 b) Two city community service officers. 
 c) One male and one female porter for restroom maintenance. 
 
The proposal from CommCinema was met with great support by the Parks and Recreation 
Commission and direction was given to seek the approval of City Council. The Parks and 
Recreation Commission believes that the planned ‘Movies in Manhattan” for 2011 will enhance 
community image and provide a unique recreational experience for the whole family.    
 
 
ATTACHMENT:  

A.  2011 CommCinema proposed Agreement to the Parks and Recreation Department  

 














